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4 out of 5 Infernet users
perform a health related
search online ®

Age of Patients Searching Online for a Doctor




Medical facts O

80% of U.S. adults search for health information online.

47% of Internet users search for information about doctors or other
health professionals.

38% of Internet users search for information about hospitals and
other medical facilities.

90% of adults age 18-24 trust medical information shared by others
in their social media networks.
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What Is Social Media?




Social media is an
outlet thalipeople

can engage and me
soclal withi.




Social Media is the #1
activity on the internet. o
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Why is It iImportant for
ohysicianse




Social media benefits O

Ultimate relationship marketing (Engage and listen to your
community)

Your patients are using social media
Awesome tool for branding, referrals and repeat business
Easy and cost effective

Have a personality behind the practice
Communicate information :_ @& o
.
Increase your online presence
APy LV
Long term results - t &2

V
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"What's the plan, mane¢”

© Mike Baldwin / Cornered

BARI

“It’s not enough to just show up. You
have to have a business plan.”
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What are the major Social
Media platforms?e ®




Facebook

Sieinel oUeline freom

the competition.

Eresh Collaboration
Consulting/Business Services

Timeline

PEOPLE
527 likes

Missy Inzer Amacker, Mohammad Ali Syed and 81
others I«e this.

v .
GO A

@ @ Promote Your Page

Connect with more of the people
who matter to you

@ ® Promote Page

About

Inwite your friends to ke Fresh Collaboration

’

freshecollaboration
[ 4 Liked

Photos Twitter More ~

i status | Photo/ Video  [] Offer, Event +

n What have you been up to?

Fresh Collaboration
Posted by Karla Franco Peppas 171- May 30 @

“The successful warrior is the average man, with laser-like focus.” -
#BrucelLee

“The sucecessful

walniek istlihe

Vi



Twitter O

0 Home \!"Notiﬁcations # Discover ... Me L 4

Siene) e Onhm.‘ .
the competition:

1

.. - ;
fresncollaboration

"
TWEETS  PHOTOS/VIDEOS  FOLLOWING  FOLLOWERS  FAVORITES Edit profile
179 182 101 12 More v
Tweets  Tweets & replies Who to follow - refresh - View all

Fresh Collaboration

@Fresh_Collab Music City Center = Nashvil

iy Followed by Randy Word a..

n Fresh Collaboration @Fresh Collab - Aug 29

Fresh C ion is a gigital ing . g . . =
T e e 2014 “Social #Media Image Size Cheat -2 Follow
cempany focused on producing results.
4 "9 S heet | ow. l Y/AS u F l— Mayberry @TheNewMaybe
@ Nashville, TN . k2 9 Followed by Rachel Hoskin...
& freshcollaboration.com +2 Follow
- Fresh Collaboration @Fresh Collab - Aug 28
2 4 Photos and videos B R — WZTV FOX17 &3 “wztv_f
- —— Q It's Over: The Rise & Fall Of Google Authorship For Search Results Followed by 7 Guaty_fo
ow.ly/APZ6p . F
o 1] View summary

fresthollaboraﬁon



Google+ (Google My Business)

oration.com *

[ & Following |

11 followers 5,898 views ®
freshcollaboratio

About Posts FPhotos Videos

() Fresh Collaboration :[':'MIE'I () FreshCollaboration 4y, cp0cc | hthercicles 13 people
Shared publicly - 843 AM Shared publicly - 8:15AM
: ' . Forest Home ... “ Fo-
What Would Happen If Google Really Did you use to have a Myspace Y
Did Kill Google+? http://ow ly/xzsPU account? You might be receiving an H Moz * Fo-

nrn il framn tham ueith amboarennnine ald
m Google Partners 4 Fo-
In common with you | person
Have them in circles

@.ﬂﬂﬂ!.lA

n If Google Really
Build your following on Google+
e Create new page
JAll= dd a comment
<1l = | Add a comment 0 ﬁ“hcmam #Quotes
ared publicly - May 30, 2014
FreshColnbotahon #CNET
O ared publicly - May 15, 2 . "”t ! Fresh Collaboration  #Facebook | “The su»ccessful.warricx is the average

Vi



LinkedIn

Search companies...

Vi

foW Karla Franco Peppas

JOURNAL Result Focused Digital Marketing Expert | Founder of
“ Fresh Collaboration

NARIE Greater Nashville Area | Intemet

BUSINESS Current Fresh Collaboration

JOURNAL
[ox L7
2 cse

Previous South Central Meda, South Central Radio Group, Europe
Education  Mssissippl State University

om0

@ www.linkedin.com/in’kmpeppas/ M Contact Info

Fresh Collaboration is a digital marketing, consulting and management company focused on
producing resufts.

We understand that you're busy running your business. We make it easy for you by... see more

Recent Updates

Background

Fresh Collaboration Happy Memorial Day! "A hero is someone who has given his or her
Iife to something bigger than oneself.” - Joseph Campbell

| 1l Organic @
‘ Targeted to: All Followers 5 Summary
‘ 15 0 0 0.00%

impressions clicks interactions engagement Business Experience:

Sponsor update - Created and managed digital marketing strategles consisting of pak search, web development,
emall, social media, seo and other media components.
Like *+ Co t - Pintotop * 7d
N mmen noton s ago - Increased media revenue by finding new business opporunities, managing agency accounts

and creating strategic marketing plans

Fresh Collaboration Fresh Collaboration's founder is featured this week in an interview by
Krista Dial. Check it out here: http://bit.ly/StgH7F

Entrepreneur interview with Karla Peppas, owner of
Fresh...

bitly - Idon't know how Friday has slipped up on me so
quickly. Have you had an exceptional week?! | sure hope so!
I'm excited 1o bring you a fresh, new entrepreneur interview

with my friend Karla Peppas, owner of Fresh Collaboration.

« Coached, trained and managed a team of sales professionals in multiple markets

- Developed online marketing education and training through Invitational speaking events and
conferences around the USA

+ Managed and executed internal marketing programs for Fortune 1000 Company

- Participated In full-circle corporate re-branding campaigns, one receiving the 2007 ReBrand 100
Award

Personal Goals:

* Whitewater Rafting in the Grand Canyon



YouTube

9 subscribers wl 975 views B Video Manager

Stand outionline f R ]
and eutenline from .. ~ ”Q

the competition.

—

& View as public

Fresh Collaboration, LLC

Home  Videos  Playlists  Channels  Discussion  About Q

n Share your thoughts

All activities ~

u Fresh Collaboration, LLC uploaded a video

Internet Marketing Nashville, TN - Educational Video
1 month ago « 18 views
Online Marketing Nashville

cc

Costas Peppas on The Ultimate Sales Challenge

& months ago « 338 views

Costas Peppas speaks at the Local Marketing Summit in Denver, CO on the “$1M Sales
Challenge.”

freshcollabordtion . i

Channel tips
Q Try new
comments

Q Describe your
channel

0 Add channel
art

O Add a channel
trailer

Featured Channels

+ Add channels

Popular channels on
YouTube

PewDiePie
' Subscribe

JennaMarbles




Pinterest

fresh collaboration

Vi

Pinterest

Psst. Don't forget to confirm your email! Just look for the message we sent you. Resend Email or Change your address.

6 Boards 73 Pins

Marketing Infographs

Unfollow

Fre

ampaigns

-

www.freshcollaboration.com

0 Likes

Success Quotes

when you feel like

quitting...think
about why you
; started!
= 12 pins
=
a=

Unfollow

Fresh Collaboration, LLC

onling) m

creating

Repins from

keting
custom strategies & fully

HJMT Public Relations Inc

cing L

S il Gotchal Mobile Solutions
a Karla Franco

managing online

Unfollow All 2 Followers 9 Following

Digital Marketing

Medical Marketing

= Lt o

Social Media

slnae

¥ Like &% Website

-4 Send =

SEARCH ENGINE
OVERVIEW

Istyourbusiness hamnessinglthe
power of thelinternet?
digital marketing solutions

p o) 001409

0 @ £ ;]



Instagram

Vi

Jnstagram

Medical Marketing:

THE HEALTH OF y 6 &2

YOUR PRACTICE N B

IN A DIGITAL ERA —
Karla Peppas

Al these 9 year olds %
with iPhones, iPads. % .

and laptops...

m freshcollabdigital [ Following |

v B s IO I The journey is the reward! #freshcollaboration
o WO St QI New Year! #digitalmarketing
o~ 2

freshcollabdigital -
kmpeppas82

Fresh Collaboration “Th e j ourn ey i S it
the reward.”

Apri 2014

Marketing Tip

‘Give them quality.

That's the best kind
of advertising.

fresh@colla boration



Thie: more keyword-iich
content you genernate
on youli welbsite, the

molie searc hrengines
willtfind (andflove)
you.




WordPress

. -
freshcollaboration Home  About Services Blg  Contact
How the Internet Impacts Medical Companies
Digital Marketing
Search Site
Search ...
Categories
[ Select Category %
Posts
August 2014
M T w T E s s
1 2 3
4 5 6 7 8 9 10
I've never been one to freak-out over medical concems. | go to the doctor maybe once a year. | 11 12 13 14 15 16 17
don’t take any medications. And | almost never take sick days from work (though | know others
may wish | did!) 18 19 20 21 22 23 24
The other day | noticed a bump on my gum. | immediately took to the Interet and I pages 25 26 27 28 29 30 AN

and articles later, | determined this bump was ife threatening, and | needed to go to a doctor
right away. Ok — so | know this sounds pretty extreme for a so-called non-hypochondria, but the ¢ Ju
internet can be pretty powerful!

So | called my dentist and went in the next day. Tums out, nothing was wrong...it was just part
of my bone. | told my dental team about my countless Intemet searches, and they told me

Vi



Blogger

Digital Marketing | Karla Peppas

"Digital technology doesn’t necessarily do a lot of things new, but it does all things better, faster, more
cost efficiently.” ---Patrick Dupareq

Friday, May 24,2013

How the Internet Impacts Medical Companies

@
By Karla Peppas o o
T freshcollaboration
I've never been one to freak-out over medical concerns. | go to the doctor maybe once a year. |
don’ttake any medications. And | almost never take sick days from work (though | know others
may wish | did!) Karla Peppas

The other day | noticed a bump on my gum. | immediately took to the Internet and several pages
and articles later, | determined this bump was life threatening, and | needed to go to a doctor right
away. Ok — so | know this sounds pretty extreme for a so-called non-hypochondria, but the
internet can be pretty powerful!

So | called my dentist and went in the next day. Turns out, nothing was wrong...it was just part of
my bone. | told my dental team about my countless Internet searches, and they told me these
days it's quite common for wrongful self-diagnosis from online searches.

The Internet is full of people doing online medical searches. Did you know 4 out of 5 Internet
users perform a health related search online according to the New York Times?

According to a presentation from MD Connect, the internet can be 2-3X more efficient than
traditional media and cost less money.




To be successful, you have
to have your heart in your
business, and your business

in your heart.

— Thomas Watson Sr.

Posted 5 days ago

Tagged: business, business consulting nashville.

How the Internet Impacts Medical Companies
By Karla Peppas

I've never been one to freak-out over medical concems. | go to the doctor maybe
once a year. | don't take any medications. And | almost never take sick days from
work (though | know others may wish | did!)

The other day | noticed a bump on my gum. | immediately took to the Intemet and
several pages and articles later, | determined this bump was life threatening, and |
needed to go to a doctor right away. Ok — so | know this sounds pretty extreme for

Fresh Digital Insight

| (oo

@ My blog O All of Tumblr

== Follow on tumblr.

RSS Feed Pzd Random

a Archive Mobile

© 2013 Powered by Tumbir




Email

\ ONLINE MARKETING TIP

With PPC conversions are essentiall
Since you know these website visitors
are dlready actively searching for your
services and you are paying for them to
come to your site, focus on results!
(Phone calls, forms completed, emails,
etc.) Don't just measure traffic and
impressions when measuring the
success of a PPC campaign.

consulting and
producing results.

Learn more: freshcollaboration.com | 615.545.6314 freshcollaboration

nShafe uTweM DFo'wdtanend

LEARN HOW ONLINE MARKETING CAN GROW YOUR BUSINESS!

frestholla boration
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User generated content

927% 72%  15%

Trust Trust Trust

Recommendations Consumer Brand messages
from people : opinions online :
they know

fresh@collq boration



Review sites

Near nashvie, TN

Home AboutMe Write a Review FindFriends Messages Talk Events

The Plastic Surgery Center of

Nashville ==
BRI 2 reviews |1 osas

Cosmetic Surgeons | ~ Edt

e

O

s » < Map data @14 Google
1915 State Street » Edt
Nashville, TN 37203

-

[¥] Cool Springs Plastic Surgery
13.7 miles away from The Piastic Surgery Center of Nashvile
Clayton T. said ‘| went to Cool Sprngs Pastc Surgery imalory ‘ane locaton) for sk

Unlike - Comment - &4

Janelle Reed

%Rk %k 10/18/2013

We are absoltely in LOVE with the staff at
Green Hill Pediatrics! From the time you walk
into the office until you see t... See More

Unlike - Comment - ¢4 4

Melanie Grogan

* A Kx NN 11/14/2013
LOVE this place!

resurfacing and filer treatment. | have been..." read more
Recommended Reviews B @ aAnonymous User @ | «Llindsey England
YepSot Date Ratng Etes Engish 2 MR sxxxx TEVIEW week R xxxxx reviewed? t
| was looking to get a breast augmentation & looked | have had a great experience with Dr. Hueneke and
kN Your trust is our top concern, 50 busnesses can't pay o aiter or remove ther reviews. o all online for a plastic surgeon that was close to home, not his staff during the process of my surgery. He did an

Leamn more.

to far and had good reviews. Going under the knife is hard
already, so having a doctor you trust is very important.

E::}:;k w D000 After going to different consultations, | finally got to meet
123 friends 0 Frst to Revew ess T T
* 324 reviews

Ilove Dr. Gingrass and would trust her with my ife. Onh

1, | dd. She was recommended to me by another
doctor and has been a godsend. My frst operation was a
year-and-a-haf ago to replace my saine mpants, that |
orininaly ant dia 10 asymmatny_with ailican

\
yelp%s

e ° Brandy Burris
MR rrrrsx wed 8 t
| have had nothing but the best exp wiith Dr.
Hueneke! He and his staff are the so wonderful! They are all
so very helpful professional, and just wonderful people all
the way around! | would highly recommend anyone and
everyone to look to Dr. Hueneke for any and all procedures

fresh@collq boration

amazing job with my breast augmentation surgery. They
look absoluetly perfect, and | wouldn't change a thing! He
has a wonderful bedside manner, and his staff all seem to
be very friendly and helpful. | would recommend Dr.
Hueneke to anyone for their plastic surgery needs!

a aAmanda Ross
AEEER v v y

Dr. Hueneke and his staff were so professional. |
have not had any trouble with my incisions or implants. He
managed my pain well and went above and beyond my
expectations. From the initial consult to the final follow up
visit, everyone was so nice and welcoming. | would refer
my friends or family to Dr. Hueneke anytime.

Goo

Reviews

Vi



Sample: Mobile Review Site

EED Family

DENTISTRY

| had a positive experience with Reed Family Dentistry.

| had a negative experience with Reed Family Dentistry.

n Contact us:
901-872-3391

fresthoIIa boration

EED Family

DENTIS TRY

Please leave us a review.

Google+

¢

Local

Use Google if you are a gmail user

Use Yelp if you are a Yelp user

n Contact us:
901-872-3391

If ‘Positive’, you go here...

nnnnnnnnnn

Please let us know about your experience so
we can take care of you and make it right.

Name *

Email *
| |
Message
4
n Contact us:
901-872-3391

If ‘Negative’, you go here...



Online News Release

Authority Marketing

Expert Branding
Professional article establishing third party authority

Interactive, web-optimized news release

Distribution:

News article gets syndicated to premium news outlets
such as Business Journals , ABC, NBC, FOX and more
around the nation.

Major search engines — Google, Yahoo!, Bing, etc. can
pick up these articles.

The articles will also be used to establish celebrity like
branding and market authority

Vi

WALL STREET
JOURNAL

NASHVILLE
BUSINESS
JOURNAL

\|/
ox NB?

R & S cBs®
amazon Best Selling Author

'A

(sample)



Example of article placement

SMALL BUSINESS iy SN Sms s
TRENDSETTERS o} ' (@ AWeber

SALES & MARKETING INTERNET & TECHNOLOGY LEGAL & FINANCE REAL ESTATE HEALTH & FITNESS SOCIETY

Karla Peppas - Teaching Businesses How Search the ste

To Tell Their Story Online

October 6, 2013

Nashville, TN — Karlz Peppas has been a
= Print ® PDF PP

passionate marketer for over a decade. Five years Diabetes Advocate,
ago she began to focus her energy and attention on online Charles Mattocks,
marketing and helping small to medium size businesses around the Speaks About His
U.S. grow through the Intemet. New Documentary,
A Diabetes Reality

A native of Mississippi, after graduating from Mississippi State Show “Reversed

University in 2004, Peppas began her career in Boston, MA within
the private equity sector at Audax Group. In 2005 she moved to the
commercial real estate market and served as a Senior Marketing
Associate for Jones Lang LaSalle (JLL).

June Cline, CSP,
The "Southern,




Example of article syndication

A Home Mail

YaHoOO!

News

Home

u.s.

World
Politics
Tech
Science
Health
Odd News
Opinion
Local

Dear Abby
Comics
ABC News
Y! News Criginals

Recommended
China

Barack Obama
Egypt
Mohamed Morsi
United States

News

Sports Finance Weather Games Groups

More v

Digital Marketing Expert and Fresh Collaboration CEO
Karla Peppas Discusses Her Latest Book Release In New

Interview

U Karla Peppas 8 hours ago
PRNewswire Social media Digital marketing

NASHVILLE, Tenn., July 3, 2013 /PRNewswire/ -- Karla
Peppas, digital marketing expert at "Fresh Collaboration”,
was recently interviewed by Mike Taylor, Sr. Editor at
Newswire. The interview covered her social media
consultancy and the release of her new book,
"Understanding Internet Marketing: Telling the Story of
YOUR BUSINESS". Her new book is a manual for business
owners, filled with lessons learned working with over 100
successful online and offline marketing clients.

(Photo:

it mdmn mvimmisimisdun mmmn vl IANAAATAN ML LAANECON

The End of

2080

Obama? This [

looming scandal could ruin
the 44th President and disrupt

the entire c

Research}

Tennessee’

ountry. » {Stansberry

S NEW RULE »

[June 2013] Mount Juliet - New

insurance ru

le in Tennessee

leaves drivers furious and
shocked... {Comparisans.org}

What Happens When You Take
a Testosterone Supplement...

» {Test X180}

Advertising by rnediaforce



Example of article syndication

NEWS ),

WKRN-TV NASHVILLE

HOME NEWS PHOTOS WEATHER TRAFFIC SPORTS REWARDS PERFECT HOME PERFECT HEALTH LIFESTYLE COMMUNITY @ CONTACT

ADVERTISEMENT

FlRecommend 0 W lﬂev' g 0

Digital Marketing Expert and Fresh Collaboration CEO Karla Peppas Discusses Her
Latest Book Release In New Interview

Information contained on this page is provided by an independent third-party content provider. WorldNow and
this Station make no warranties or representations in connection therewith. If you have any questions or
comments about this page please contact pressreleases@worldnow.com.

SOURCE Karla Peppas

NASHVILLE, Tenn., July 3, 2013 /PRNewswire/ - Karla Peppas, digital marketing expert at "Fresh
Collaboration", was recently interviewed by Mike Taylor, Sr. Editor at Newswire. The interview covered her
social media consultancy and the release of her new book, "Understanding Internet Marketing: Telling the
Story of YOUR BUSINESS". Her new book is a manual for business owners, filled with lessons learned
working with over 100 successful online and offline marketing clients.

(Photo: http://photos.prmewswire.com/prnh/20130703/PH42258)
Local Radar

Karla's 10 years in the corporate realm taught her many lessons working with over 100 clients. One of these
was the challenges women faced in that environment to balance professional goals with their family life.

"Within the traditional corporate structure, there isn't a lot of flexibility to shape your day to accomplish PAduNEWS 2 PRECIPITATION
business goals as well as personal goals. | knew | had to branch out to have the ability to achieve all of my ALl Burkesville
goals, personal and professional." i Clarkerii@ P iana

Unmion City Galatin Jamestown
Working as Director of Digital Sales for a large multi-market agency, Karla saw firsthand how digital media o ! L ”‘ Nashville . #Cookeville
could generate powerful results for businesses. She was "excited to be a part of her clients' success." Her 2 . 4 G
experience led to the launch of "Fresh Collaboration", a full-service' digital marketing company. o8 Centerville  VEESO00

Linden - Columbsa

"Fresh Collaboration helps companies grow by usmg digital technology said Ms. Peppas. "Our clients get Waynesbord

bHam bhmnd cmnniidba fomimn lnbmnmenbad Amnm Al timimamn memmanbinm la madb bhaad didnmin Admma mlama mmaal Al
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How do you create socidal
media content & grow
followerse




Content creation...

Traditional marketing talks at people.
Content marketing talks with them.
- Doug Kessler




There are 6 Yemotional triggers’” for

viral content O

-
.
LV

Anger

(.)

Source: Wharton School of Business

fresthoIIa boration



Wharton School of Business study... O

Positive content is far more likely to go viral than negative
content

Content that evokes high arousal emotions (positive or
negative) is more likely to go viral

Content that is practically useful is most likely to go viral




Content tips G

Don’'t spam people with self promotions

Post useful industry or local information

Share and repost other valuable content

Offer valuable promotions or specials

Use multimedia content (pictures, videos, links to other sites, etc.)
Keep interactions positive

Be engaging, interesting, fun and authentic

Post with images are
120% more likely to be

shared according to
Facebook.

fresthoIIa boration



Social Content Ideas Checklist O

Educational arficles, videos and links

Customer testimonials (images, videos or text — leverage existing testimonials)
Ask for reviews

Health related recipes

Ask the expert

Quotes related to your audience (babies, hope, strength, etc)
Thought of the day

News local/city happenings

Personal family images/events (holidays, ice bucket challenge, etc)
Holiday greetings

Company information and updates

Employee of the Month

Employee anniversaries or birthdays

Health & safety tips

Health trivia

Health Infographics

Topic related cartoons

Topic related recommend books

Cross-promote social outlets

Community or charitable events

AN NN N N N NN NN Y N U N VN Y N NN



HSS/HIPAA & Social Media

S p

Q http://www.hhs.gov/web/socialmedia/



Generdl Information

Social media must follow the current laws and standards that govern
information and information technology.

Members of the public should be able to learn about the agency’s activities
and to communicate with the agency without having to join a third-party social
media website.

Social media sites and content must clearly identify ownership or sponsorship
through the use of department branding.

Do not solicit consensus advice from the public using social media

You must link to your agency’s official website on the Info tab.

V

-

Vi



Content Information

A comment policy and privacy notice must be clearly stated or linked 3

You should remove any posts or comments that violate HIPAA regulations by disclosing protected
health information.

When you feel that comments or questions on your social media platform are approaching HIPAA
violations, take them offline. Ask the patient to call your hospital for more details.

Consider the value in liking/ following a specific entity and what it may convey to your audience.

Comments must not be posted if they contain:
Blatantly partisan political views
Explicit commercial endorsements

Discriminatory, racist, offensive, obscene, inflammatory, unlawful or otherwise objectionable
statements, language or content.

Patient medical information



Dos & Don'ts

DON'T: “We had a fifty-year-old male in the ER last night with alcohol-
induced liver disease.”

: Talk about conditions, freatments, research.
DON'T: “I saw a patient last Tuesday with xyz condition . . ."”

. “Children with xyz condition typically present with these
symptoms . .."

Friend patients on Facebook and assume that anything you
put online could become public.

V

-

J
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Remember....

“Social Media is

about sociology and
psychology more
than technology.”

Brain Solis

fresthollqboraﬁon



Facebook Advertising O

Niche targetfing based on a specific demo or custom list.

Target by: = Eifg,;';;ff
Geography
Age
Gender
Interest

Behavior

And morel

News feeds on
home page News feeds

fresh@colla boration mobile



Sample audiences

Audience Definition

/-\ Your audience is
f ‘ defined.

Specific Broad

Audience Details:

= Location - Living In:

o Nashville (+50 mi), Tennessee,
United States

= Age:

o 25-65+

= Interests:

o American Heart Association,
Cardiovascular disease
awareness or heart disease
awareness

= Not connected to:
o Fresh Collaboration

Potential Reach: 18,600 people

Cardiology Service

Audience Definition

/‘\ Your audience is
l ‘ defined.

Specific Broad

Audience Details:

= Location - Living In:

o Nashville (+50 mi), Tennessee,
United States

= Age:

o 25-65+

= Interests:

o Wendy's, McDonald's, Sonic
Drive-In, Burger King, Arby’s,
Zaxby's or Dairy Queen

= Not connected to:
o Fresh Collaboration

Potential Reach: 108,000 people

Cardiology Service



Sample audiences

Audience Definition

/\ Your audience is
l ‘ defined.

Specific Broad

Audience Details:

= Location - Living In:
o Nashville (+25 mi), Tennessee,
United States
= Age:
o 25-65+
= Interests:
o Chiropractic, Acupuncture or
Alternative medicine
= Not connected to:
o Fresh Collaboration

Potential Reach: 44,000 people

Chiropractic Service

Audience Definition

/\ Your audience is
I ‘ defined.

Specific Broad

Audience Details:

= Location - Living In:
o Nashville (+25 mi), Tennessee,
United States
= Age:
o 25-65+
= Interests:
o Sports
= Not connected to:
o Fresh Collaboration

Potential Reach: 400,000 people

Sports Medicine Service



Sample audiences

Audience Definition

/\ Your audience is
l ‘ defined.

Specific Broad

Audience Details:

= Location - Living In:

o United States: Brentwood (+25
mi), Franklin (+25 mi),
Hendersonville (+25 mi),
Hermitage (+25 mi), Nashville
(+25 mi) Tennessee

= Age:
o 25-45
= Parents:
o Parents (All)
= Not connected to:
o Fresh Collaboration

Potential Reach: 118,000 people

Pediatric Service

Audience Definition

/—\ Your audience is
f ‘ defined.

Specific Broad

Audience Details:

= Location - Living In:
o Nashville (+50 mi), Tennessee,
United States
= Age:
o 25-45
= Life Event:
o Newlywed (1 year), Newlywed (3
months) or Newlywed (6 months)
= Not connected to:
o Fresh Collaboration

Potential Reach: 18,600 people

Audience Definition

/\ Your audience is
f l defined.

Specific Broad

Audience Details:

Location - Living In:

o Nashville (+50 mi), Tennessee,

United States
Age:
o 25-45
Interests:

o Pregnancy, Childbirth,
Reproductive health or
Reproduction

Not connected to:
o Fresh Collaboration

Potential Reach: 72,000 people

Pregnancy Service



Sample audiences

Audience Definition

/\ Your audience is
l ‘ defined.

Specific Broad

Audience Details:

= Location - Living In:

o United States: Brentwood (+50
mi), Nashville (+50 mi)
Tennessee

™ Age:
o 18- 65+
= Life Event:
o Recently moved
= Not connected to:
o Fresh Collaboration

Potential Reach: 6,200 people

Recently Moved

Audience Definition

/\ Your audience is
I ‘ defined.

Specific Broad

Audience Details:

= Location - Living In:

o United States: Brentwood (+50
mi), Nashville (+50 mi)
Tennessee

= Age:

o 18- 65+

= Net Worth:

o Net worth (over $2,000,000) or
Net worth (§1,000,000 -
$2,000,000)

= Not connected to:
o Fresh Collaboration

Potential Reach: 32,000 people

High Net worth Patients



0

How do you create a
successtul strategy for your
soclal mediae
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Soclial Media Is not free...it
takes people, technology and




Social media strategy G

What are your goals for social mediae

What platforms should you used to accomplish these goalse
What is your ‘voice’e

Who makes up your target audience?

What interest your target audience?

How frequently will you post content?e

72% of businesses

that use social

How will you measure success with your media do not have

social media? a clear set of goals
or a clear sirategy
for their social
media platforms.

How will you manage your social media?

fresthoIIa boration



Social media business use

Figure 1: Social Media Business Activities

Marketing

Customer Service

Corporate Communications/Public Relations
Contact Center

Sales

Executive Communications

Investor Relations

Crisis Managemeont

Othor

Source: http://www.destinationcrm.com/Articles/Columns-Departments/The-Tipping-Point/Using-Social-Media-for-Customer-

Service-81584.aspx
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“We don’'t have a choice on whether we

DO social media, the guestion is how well
we DO If.

Social Media isn’t a fad, it's a
fundamental shiff in the way we

communicate.

The ROI of social media is that your
business will still exist in 5 years.”

- Erik Qualman




PLATINUM
PRACTICE




Platinum Practice Group

Facebook & Twitter Account Setup, Content Creation & Management -
Basic Facebook Ads to Build Likes

Basic Facebook Ads to Promote Practice

Two 400-word blog post per month

Monthly email to permission based database 2,500<

Two Syndicated New Releases for the year

Mobile Review Website

1 Hour Per Month Consultation

Geography/Industry Exclusivel

$1,000 per month/

annual contract

fresthoIIa boration




Contact nformaiiomn:

Karla Peppas
karla@freshcollaboration.com

www.freshcollaboration.com

linkedin.com/in/kmpeppas




